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Why Coca-Cola?

Coca-Cola is dedicated to being your most valued beverage partner by
offering you unmatched excellence through three drivers that help you
make money, save money, and grow your business.

Preferred Powerful
Brands

Marketing

Industry-Leading
Equipment & Service

You'll be supported by
mechanical and service
excellence.

You’ll gain easy access to
proven marketing tools that
drive higher sales.

You'll be selling the leading
brands that your customers
know and ask for by name.
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The cumulative impact of these drivers will generate
INCREMENTAL REVENUE AND PROFIT

for you from increased beverage sales.
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Why Coca-Cola? Brands your

i 5okl _____ Customers

Sell more beverages by featuring the brands your customers know ask for by
and prefer! NAME

& 3 outofd

restaurants serve
Coca-Cola products

Leadership in top three \

Foodservice Sparkling
categories!

Gl Preferred 1.7 times
- over Pepsi

Preferred 5 times
over Diet Pepsi

/Favorite Sparkling Brand...
Coca-Cola leads competitor
by 12%

Preferred 7 times
over Sierra Mist
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It all adds up to a powerful combination to help generate more
beverage sales, more often...to more satisfied customers!

Preferred
Brands

Powerful =t ol

Marketing joy an : Generating...

s | $4,700
Equipment & | = Additional annual profit

Service
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